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1. HEJIX 1 3AJAYHN OCBOEHUA JUCIUITJIMHbI

ean: TOArOTOBKA CHENHAINCTA, CIOCOOHOTO MPHMEHSTh COBPEMEHHBIE KOMMYHHUKATHBHBIC
TEXHOJIOTMM, B TOM 4YHCJI€ Ha WHOCTPAaHHOM(BIX) s3bIKe(ax), Ui aKaJeMHUYECKOro U
po(hecCHOHATLHOTO B3aUMO/ICHCTBUSI.

3agauM: UCMONB30BaHUE OCHOB (DOHETUKHU, TPAMMATHKH, HEOOXOAWMOT0 MUHUMYMa JIEIOBOU
JIEKCHKH, CTUINCTUKH (POPMATILHON PEUH, PEUEBBIX CTPYKTYP, 0COOEHHOCTEH MEXIIMYHOCTHOM U
MEXKYJIbTYPHOU KOMMYHUKAIMH B TPOPECCHOHATIBHOM /I€JI0BOM OOLIEHUU.

2. MECTO JUCHMIIJIMHBI B CTPYKTYPE OIIOII BO

Juctummna «IIpodeccnonanbHoe 001IeHre Ha HHOCTPAHHOM SI3BIKE» OTHOCHUTCS K
Yacru, popMupyemMoit yauacTHUKaMH 00pa3oBaTelbHbIX OTHOLIEHUH bioka 1 mporpamMMel
53.04.01 «My3BIKaIbHO-UHCTPYMEHTAIIBHOE UCKYCCTBO» ITPOrpaMMa MOATOTOBKH
«OpKecTpOBbIE NYXOBBIE U YAAPHBIE HHCTPYMEHTBD».

N3yuenne quciumInHbl 0a3upyeTcsl Ha CUCTEME 3HAHHUM, YMEHUN U KOMITCTCHITHH,
MOJIyYEHHBIX CTYACHTAMH B CPETHUX CIEIMATIBHBIX YUeOHBIX 3aBEeICHUSX, IPOrPaMMax
OakanaBpuaTa U CrelHaIuTeTa.

OcBoeHne JaHHOM TUCIMILUIMHBI ABISIETCS OCHOBOU ISl IPOXOXKACHUS y4eOHOM
«McrioHUTENbCKON» MPAKTUKH, MOJATOTOBKH K ['0CYy1apCTBEHHON UTOTOBOM aTTECTallNH.

3. KOMIIETEHIIMX OBYYAIOHIEI'OCA, ®OPMUPYEMBIE B PE3VYJIBTATE
OCBOEHMS JUCHUIIVIMHBI

ITponiecc ocBOeHMS QUCLMIUIMHBI HAIIPaBJIeH Ha (JOPMHUPOBAHNE KOMIIETEHIIUN B COOTBETCTBUHU C
®I'OC BO u OIIOII BO no nanHOMY HanpaBjE€HUIO TOATOTOBKHU:

Ilepeuensv nnanupyemvix pe3yibmamos 00yyeHus no OUcCYunIuHe, COOTHECEHHBIE C
TUTAHUPYEMBIMH Pe3yJIbTaTaMH OCBOCHUS 00pa30BaTEIbHOMN MPOTPaMMBI:

Tabauya 1
Komnerennusi  [MHaukaTopsl Pe3yabTaThbl 00y4eHus
(o H y
HauMeHOBaHMe) KOMIIETEHIMH
VK-4. VK-4.1. 3HaeT OCHOBHI ¥ 3HaYE€HHUE KOMMYHUKAIUU B
Cnocoben CocraBnsier B npodeccCuoHaIbHON cepe; COBpeMEHHBIE
MIPUMCHSITh COOTBETCTBUH C CpeICTBA KOMMYHUKATUBHBIX TEXHOJIOTHH,
COBpEMEHHBIE HOpMaMu 0COOCHHOCTH aKaJIeMUYECKOTO U
KOMMYHHKATHBH | TOCYAapCTBEHHOTO po(hecCHOHATLHOTO B3aUMOJICHCTBHUS B TOM
bl€ TEXHOJOTUH, | s3bika PO u YHClie HA MHOCTPAHHOM SI3bIKE
B TOM YHCJIC HA | MHOCTPAHHOTO SI3bIKa
MHOCTPAaHHOM JOKYMEHTHI (TChMa, YMeeT coziaBaTh Ha pyCCKOM U HHOCTPAHHOM
SI3BIKE, TSI acce, pedeparsl U p.) | A3BIKE MUCHMEHHBIC TEKCTHI HAYYHOTO U
aKaJIeMHUYECKOro | JUIsl aKaJIeMUYecKoro U | o(uIMaIbHO-1EJI0BOI0 CTHIIS 110
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u npodeccrnoHalIbHOTO npodeccuoHaNbHBIM BOIIPOCaM; aHATU3UPOBATh
npodeccnoHanb | B3aUMOJICHCTBUS CHUCTEMY KOMMYHUKALIMOHHBIX CBSI3€H B

HOTO OpraHu3aluy;

B3aumozeiicteus | YK-4.2.
[Ipeacrasnser Bnaneer npunuunaMu GpopMUPOBAHUS CUCTEMBI
pe3yabTaThl KOMMYHUKAI[MU, HABBIKAMU OCYILIECTBIICHUS
aKaJIEMUYECKOU U YCTHOTO ¥ MUCbMEHHOTO TPO(HECCHOHATIBHOTO U
npodeccroHanbHOM aKaJEMUYECKOTO B3aUMOJICVCTBHUSI, B TOM YUCIIE
NEesATENbHOCTH Ha Ha UHOCTPAHHOM SI3BIKE.

MEPONPUSITHSIX
pasznuuHoTro hopmara,
BKJTIOYAst
MEXIyHAPOJHbBIE

YK-4.3.

IIpuHuMaer ydacrue B
aKaJeMHYeCKUX U
npodeccuoHaTbHBIX
TMCKYCCHSIX, B TOM
quclie Ha
MHOCTPAaHHOM(BIX )
sI3bIKe(ax)

4. CTPYKTYPA U COAEP KAHUE JUCIHHUIIVINHBI

3a4eTHbIX €IUHHUII; 4
AKaJIeMUYECKUX YaCOB: 144
ACTPOHOMMYECKHUX YACOB: 108
. BxoaHoi1 KOHTPOIIB - MPOBOJUTCA HA IEPBOM ayTUTOPHOM 3aHSATHUHU KypCa;
. Tekymuii KOHTPOJb CaMOCTOSTEIBLHON pabOThI CTYJEHTa - MPOBOJMUTCS HAa KaXKIOM
ayIUTOPHOM 3aHSTHH;
. MesxcecCHOHHBIH (pyOeKHBII) KOHTPOJIb - B CEPEANHE KaXKI0TO CEMECTPA;
. NroroBas olieHKa 3a CEMECTp - B KOHIIE KaXKJ0TO CEMECTPa;
. [TpomexyTouHast aTTecTamus MPOBOIUTCS B (hopMe 3aueTa B 1-M cemecTpe, IK3aMeHa B

2-M ceMecTpe.



TemaTnuyeckoe nIaHUPOBaHUE

Ounas popma o0yueHust

/o

Tema/Paznen
IMCIUIUIMHEL

Cemectp

Tabauya 2
Buzpl yueOHOI paboThI*, BKITIOUas
CaMOCTOSTEIbHYIO pabotry
CTYIEHTOB
u Tpymoemkoctb (B dYacax)/ c¢ | DopMbl TEKYILIETro
yKa3aHUEM 3aHSTHH, IPOBOJMMBIX | KOHTPOJS  YCIIEBAEMOCTH

B MHTEPAKTHBHBIX (opMax

Jlexun
Koncynbranuu
Kontposnb

(no nedensm cemecmpa)

dopma  MPOMEKYTOUHOU
aTTecTalnu (no

cemecmpam )

BBoaublii poHeTnuyecKkuii
KYpC.

YpoBensb pre-intermediate

IIpodeccnonanbHo-
JeJIOBbIE TEMBbI:

1. Careers.

2. Companies.
3. Selling.

4. Great Ideas.
5. Stress.

6. Entertaining.

—

X [IpakTuueckue

(0'8)
%ICPC

BxonHoii TecrT.

Hoknan.

Hroro 3a cemectp 1: 1,5
3.e., 54 ak. yaca

34 38

IIpodeccnonanbHo-
JAeJI0BbIe TeMbl:

7. New Business.
8.Marketing.

9. Planning.

10. Managing People.
11. Conflict.

12. Products

34 11

Hoxknan.

Htorosewrii TecT,
KOHTpOJIbHAs paboTa.




Hroro 3a cemectp 2: 2,5 34 11
3.e., 90 ak. yacoB

27 JK3aMeH
uToro: 4 3.e., 144 ak. yaca 68 27 |49
4.3. Cooeporcanue pazoenos oucyuniunvt (Mooyns)
Tabauya 4
Nenn/m | HamMeHoBaHHe TeMBbI Conep:xxanue
AUCIHUTLTHHBI
1 Careers VYrpaxHeHus Ha JEKCUKY, YTCHUE, Ay TMPOBaHUE,

JMAJIOTHYECKYIO peub, rpaMMaTiky (Modals 1),
HeopmanbHOE mchMo, Case study

2 Companies VYnpaxxHeHus Ha JICKCUKY, YTCHHUE, ayTUPOBaHUE,
JIUAJIOTUYECKYIO pedb, rpaMMaTuKy (Simple vs
Continuous),MHBECTHIIMOHHBIH T1aH , Case study

3 Selling VYipakHeHus: Ha JIEKCUKY, YTEHUE, ayAUPOBaHUE,
JIMAJIOTHYECKYI0 peub, rpaMMaTuky (Modals
2),MHBECTUITMOHHEIN aH , Case study,
CtpaHoBeneHe

4 Great Ideas VYnpaxxHeHus Ha JICKCUKY, YTCHHUE, ayTUPOBaHUE,
JMAJIOTUYECKYIO peub, rpammaTuky (Past Simple vs
Past Continuous), man pabotsl, Case study

5 Stress VYpaxHeHus Ha JIEKCUKY, YTCHUE, Ay JUPOBaHUE,
JIMAJIOTHYECKYI0 peub, rpaMMaThky (Past Simple vs
Present ), utan Perfect), mucemeHHBIC
pexomennanun, Case study

6 Entertaining [TpesenTanus, ynpaxHeHHs Ha JEKCUKY, YTCHHE,
ayIupoBaHUe, TUaJOTHYECKYIO peUb, TpPaMMaTUKY
(Multiword Verbs), dopmansroe mucsmo, Case study,
CtpaHoBeICHHE.

7 New Business VYpaxHeHus Ha JIEKCUKY, YTCHUE, Ay JUPOBaHUE,
JUaJIoTHYECKyIo peub, rpammaTuky (Time Clauses),
dbopmanpHOE TUCHMO, Case study.

8 Marketing VYipakHeHus: Ha JIEKCUKY, YTEHUE, ayAUPOBaHUE,
JMAJIOTHYECKYIO peub, rpaMMaTKy (Questions),
dbopmanbHOE TTCEMO, Case study

9 Planning YnpaxHeHus Ha JIEKCHKY, YTCHHE, ayIUPOBaHUE,
JUAJIOTUYECKYIO peub, rpammaTuky (Past Perfect),
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dbopmanibHOE TTCbMO, Case study, CTpanoBeneHue

10

Managing People

YnpaxHeHus Ha JEKCHKY, YTCHHE, ayIUPOBaHUE,
JNAJIOTUYECKYIO peub, rpammaTuky (Reported
Speech), Case study

11

Conflict

VYnpaxHeHus Ha JEKCHKY, YTeHHUE, ayAUPOBaHUE,
JIMAJIOTHYECKYI0 peub, rpaMMaTrky (Conditionals),
UcbMO akmuonepaM, Case study

12

Products

[Mpe3enTarusi, ynpakxHeHHs Ha JIEKCUKY, YTCHHUE,
ayJIMpOBaHUE, THATOTUICCKYIO PeUb, IPAMMATHKY
(Passives), kopotkwuii noknan, Case study

5. OBPA3OBATEJIBHBIE TEXHOJIOT A

Tabauya 6
Ne HauMmeHoBaHHne Buabl yueOnbix | O0pa3oBaTe/ibHbIE TEXHOJIOTHH
n/m | TeMbl, BUABI 3aHATHI
yueOHbIX
3aHATHH
1 Careers IIpaktnueckue | Buzneo, ay1no TEXHOJIOTUH, UHTEPAKTUBHBIC
HOJIYIPYNIIOBBIE | TEXHOJOTHH, TpoOIeMaTH3aIMsI MaTepuaia,
UHTEPHET-TEXHOJIOTUU
2 Companies [TpakTnueckue | Bunpeo, ayano TeXHOJIOTUH, UHTEPAKTUBHbBIE
HOJIYTPYIIIOBBIE | TEXHOJOTHH, MpolIeMaTu3alus MaTepuara,
MHTEPHET-TEXHOJIOTUN
3 Selling [Ipaktuueckue | Buzneo, ayauo TEXHOIOIMH, HHTEPAKTUBHBIE
HOJYIpYyNIIOBBIE | TEXHOJOTHH, IpoOIeMaTH3aIMsI MaTepuaia,
MHTEPHET-TEXHOJIOTUU
4 Great Ideas [IpakTnueckue | Bumeo, ayano T€XHOJIOTUU, UHTEPAKTUBHBIE
HOJIYTPYIIIIOBBIE | TEXHOJOTHH, MpolIeMaTu3alus MaTeprara,
MHTEPHET-TEXHOJIOTUN
5 Stress IIpaktnueckue | Buzpeo, ay1uo TEXHOJIOTUH, UHTEPAKTUBHBIC
HOJYIPYNIIOBBIE | TEXHOJOTHH, TpoOIeMaTH3aIMsI MaTepuaia,
UHTEPHET-TEXHOJIOTUU
6 Entertainung [IpakTnueckue | Bumeo, ayamo T€XHOJIOTUN, UHTEPAKTUBHBIE
HOJIYTPYIIIOBBIE | TEXHOJOTHH, MpolIeMaTu3alus MaTepuara,
MHTEPHET-TEXHOJIOTUH, KOMITbIOTEPHBIE
TEXHOJIOTHUHU
7 New Business IIpaktnueckue | Buzpeo, ayino TEXHOJIOTUH, UHTEPAKTUBHBIC
HOJIYTPYIIIIOBBIE | TEXHOJOTHH, MpolIeMaTu3alus MaTepuara,

HHTCPHCT-TCXHOJIOTUU




8 Marketing [Ipaktuueckue | Buzaeo, ayauo TEXHOIOIMH, HHTEPAKTUBHBIE
HOJYTPYNIIOBBIE | TEXHOJOTHH, TpoOIeMaTH3aIMsI MaTepuaa,

UHTEPHET-TEXHOJIOTHH
9 Planning [IpakTnueckue | Bumeo, ayano TEXHOJIOTUN, UHTEPAKTUBHBIE
HOJIYTPYIIIOBBIE | TEXHOJOTHH, MpolIeMaTu3alus MaTepuara,

UHTEPHET-TEXHOJIOTHH
10 Managing People | [Ipaktuueckue | Buzeo, aynno TeXHOJIOTUH, HHTEPAKTUBHBIE
HOJIYTPYNIIOBBIE | TEXHOJOTHH, TpoOIeMaTH3aIMsI MaTepuaia,

MHTEPHET-TEXHOJIOTHH
11 Conflict [Ipaktnueckue | Bumeo, aymo TeXHOJIOTHH, MHTEPAKTUBHBIC
HOJIYTPYIIIOBBIE | TEXHOJOTHH, Mpo0ieMaTu3alus MaTepuara,

UHTEPHET-TEXHOJIOTHH
12 Products IIpaktueckue | Buzaeo, ayino TEXHOJIOTUH, UHTEPAKTUBHBIC
HOJIYTPYNIIOBBIE | TEXHOJOTHH, TpoOIeMaTH3aIMsI MaTepuaia,

HHTCPHCT-TCXHOJIOTMH, KOMIIbFOTCPHBIC
TCXHOJIOIT'NH

6. OHEHOYHBIE CPEIACTBA JIUId TEKYIIETI'O KOHTPOJIA YCIIEBAEMOCTMU,
MMPOMEXYTOYHOM ATTECTAIIAU 110 UTOI'AM OCBOEHUS TUCITATIIIMHBI

Tekymuii  KOHTPOJIb

BBITIOJTHEHU A

3amaHuii  (KOHTPOJb (OPMHPOBAHUS KOMIICTCHITHH)

OCYILIECTBIISICTCSl PETYJISIPHO, HAuMHAs C TMEpBOM Hedelnn ceMmecTpa. [eKylmuid KOHTPOJb
OCBOCHHSI OTIEIBHBIX PA3CJIOB AUCIUIUIMHBI OCYIIECTBISCTCS MPH IOMOIIM IMPOBEICHUS
TECTUPOBAHUS, TPOBEPKH JOMAIITHUX 3aJIlaHU, TPOBEICHHS KOHTPOJIBHBIX paboT u Ap.) Cucrema
TEKYIEro KOHTPOJS YCIEBAEMOCTHU CIY)KHT HE TOJBKO OIEHKE YpPOBHS KOMIIETEHTHOCTHOM
MOATOTOBKMA OOYYaIOIIETOCs U CIOCOOCTBYET B JajbHEWIeM HaubOosee KauyeCTBEHHOMY U
O6’beKTI/IBHOMy OILICHUBAHUKO €ro B XOAC HpOMeXCYTOqHOﬁ arrecranmuu, HO U CaMOOILICHKC
00ydJaronerocs, CTMMYJIUPYS €ro YCUITHS.

[TpomexyTouHas aTTecTanus IPOBOJUTCS B opMe IK3aMEHa.

6.1. Cucmema ouenusanus

Tabauya 6
®opma Komnerennus Onenka
KOHTPOJISt
Tekymmit
KOHTPOJIb:
/loxknao omauuno/ xopowo/ Y0081emeopumenbHo/|
Hey0081emeopUmeIbHO
Tecmuposanue |VK-4 4 P




Koumponvnaa |VK-4 omauyHo/ xopouio/ y0081emseopumenbHo/|
paboma HEYO081emMBOPUMENbHO
[TpomexxyTouHas
aTTecTanus
(aK3aMmeH)
VK-4 omauuno/ xopouwo/ Y0081emeopumenbHo/|
HeyO0081emeopUneIbHO

6.2. Kpumepuu oyenku pe3yniomamos no oucyuniune'

Ouenka no Kpurepun oueHku pe3yjJbTaToB 00y4YeHHs 10 TUCUUIIMHE
AUCHUILINHE
COTIUYHOY BricTaBnsercs oOyyJaromemycs, ecim KOMIETeHIUsI(1n),

3aKperuIeHHas 3a AUCIUIUIMHON, cpopMupoBaHa (10 WHIUKATOpam/
pe3yapTaTaM 00y4deHHus B (Gopmare 3HATb-yMETh-BIAACTh) B IMOJHOM
o0beMe Ha YPOBHE «BBICOKHI», M OOYyYaIOUIMIACS JEMOHCTPHPYET Kak
pe3yiibTaT 06yLI€HI/I}I CJICAyromue 3HaHudg, YMCHUS UW HAaBbBIKU:
oOydaromuiics TIIyOOKO ¥ TIPOYHO YCBOWJI TEOPETHUECKUU U
MPAKTUYECKUI MaTepuall, IPOJAEMOHCTPUPOBAI 3TO HA 3aHATHSAX U B
XO0JIe TPOMEXKYTOYHOM aTTECTAIIH.

OOyJaromuiicss MCYEPIBIBAIONIE M JIOTHYECKH CTPOMHO H3JIaraet
y4eOHBIH MaTepHayl, yMEeT CouYeTaTb TEOPHI0 C TPAKTUKOH,
CIPABIISIETCS C peUIeHHEM 3a]ia4 MpodhecCHoHaTbHON HaNpaBIEeHHOCTH
BBICOKOT'O YPOBHSI CJIOKHOCTH, NMPaBUIBHO OOOCHOBBIBAET MPHUHSTHIC
peuexHus.

CBobomHO opueHTHUpyeTcs B y4eOHOW ©  NpodecCHOHAIbHOM
JIUTEpaType.

OneHka Mo IUCHUIUIMHE BBICTABISIIOTCS oOOydaromeMmycsi ¢ y4€Tom
pe3yJIbTaTOB TEKYILIEW U TPOMEKYTOUYHON aTTECTALlUH.

«XOPOLIO» BrictaBnsiercss oOydaromemycsi, €Clii OH 3HaeT TEOPETUYECKUH H
NPaKTUYECKUHA MaTepuall, FPaMOTHO M IO CYLIECTBY M3JaraeT ero Ha
3aHATUSX M B XOJA€ IPOMEXYTOYHOH arrecTalluy, He JOIycKas
CYILIECTBEHHBIX HETOYHOCTEM.

OOyvaromuiicss NpaBUIBHO TPUMEHSET TEOPETUUYECKHE IOJOKEHUS
Opd  pelleHWH  NPAaKTUYEeCKUX  3a7ad  NpodecCHOHAIbHOM
HaIpPaBJIEHHOCTH pasHoro YPOBHS CJIOXHOCTH, BJIA/IEET

1) ! Moryr yro4HATbCS M JOTONHATHCS B COOTBETCTBHHM CO CIENU(DHKONH IMCHMILIMHBI, YCTAHOBIEHHBIX (OPM KOHTPOIIS,
TIPUMEHSIEMBIX TEXHOJIOTHH 00y4YeHHS ¥ OLICHUBAHS.
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Onenka o

AUCHHUIIJINHE

Kpurepun onieHkn pe3yibTaToB 00y4eHHUsI 10 AMCHUILIMHE

H€O6XOI[I/IMI>IMI/I JJIA 3TOrO HaBbIKaMHU U HpI/IéMaMI/I.

JlocTaTouHO XOPOIIIO OPUEHTHPYETCS B YUeOHOU U TPOo(hecCHOHATBLHOM
JUTEeparype.

OneHka MO IUCHUIUIMHE BBICTABISIIOTCS OOydaromeMmycsi ¢ y4€Tom
pe3yJIbTaTOB TEKYILEW U TPOMEKYTOUYHON aTTECTALlUH.

Komnerenun, 3akpeni€HHble 3a TUCHMILIMHON, COpPMHUPOBAaHBI Ha
YPOBHE «XOPOIIUIY.

«yIOBJIETBOPUTEIb
HO»

BricTaBnsercs oOydaromeMycsi, €clid OH 3HaeT Ha 0a30BOM YPOBHE
TEOPETUYCCKHI M TPAKTHYSCKUH MaTepHall, IOMyCKaeT OTHEIbHbIC
OIIMOKH MPH €ro M3J0KCHUU Ha 3aHATUSX U B XOJ€ MPOMEKYTOUHOM
arrecraluu.

OOyuaronuiics  WCHOBITBIBACT  ONpeNeNEHHBIE  3aTPYAHEHUS B
OPUMEHEHUN  TEOPETMUYECKUX  MOJOXKEHUM  HpU  pElIeHUun
IPAKTUYECKUX 3a1a4 npogeccuoHaTbHON HaIpPaBJIEHHOCTH
CTaHJAPTHOTO YPOBHS CIOXHOCTH, BJIa/Ie€T HEOOXOIMMBIMH ISl 3TOTO
0a30BbIMH HaBBIKAMU M IPUEMaMHU.

JIeMOHCTpHUpYET TOCTAaTOYHBI YPOBEHb 3HAHUS YYEOHOH JTUTEPATYpPhI
10 JUCHUITIINHE.

OneHka MO OUCHMIUIMHE BBICTABISIIOTCS OOydYaromeMmycs ¢ y4€ToM
pe3yJIbTaTOB TEKYILIEH M MPOMEKYTOUHON aTTECTAIlUH.

Komnerennuu, 3akperui€HHbIE 3a JUCHUILUIMHOW, COPMUPOBAaHBI Ha
YPOBHE «J10CTaTOYHBII).

«HCYHOOBJICTBOPUTC
JIBHO)

BrictaBnsercs oO0ydaromemMycs, €Ciii OH He 3HaeT Ha 0a30BOM YpOBHE
TEOPETUYECKH W TPAKTHYECKUH Marepuan, JJOIMycKaeT TrpyOble
OLIMOKH MPH €ro M3J0KEHUU Ha 3aHATUSAX U B XOJ€ MPOMEKYTOUHOM
aTTECTALNN.

OOyuaromuiicss UCHBITHIBAECT CEPhE3HBIE 3aTPyJHEHUS B MPHUMEHEHUHU
TEOPETUYECKUX IIOJOKCHUH IIPU PEIICHUM IPAKTHYECKUX 3a1ad
npodecCHOHANbHOW  HANpaBIEHHOCTM  CTaHAAPTHOIO  yPOBHS
CIIOKHOCTH, HE BIAJEeT HEOOXOAMMBIMU JJsl 3TOrO HABBIKAMU U
IpUEMAMH.

JlemoHCTpHpYyeT (parMeHTapHble 3HaHHMS y4eOHOW JIMTEpaTyphbl IO
JUCLHUIIIIMHE.

OneHka Mo IUCHUIUIMHE BBICTABISIIOTCS OOydarolmeMmycsi ¢ y4éTom
pe3yJIbTAaTOB TEKYILEW U IPOMEKYTOUYHON aTTECTALlUH.

KoMnerennum Ha ypoBHE <«JIOCTAaTOYHBIN), 3aKpEIJIEHHBIE 32
JUCLUIUIMHOM, HE c(hOPMUPOBAHBI.
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6.3. Ouenounvie cpeocmea (mamepuaivl) 011 MeEKYULe20 KOHMPOIA YCHEBAEMOCHIU,
RPOMEINCYMOUHOU AMMeCMauuu 00y4arwuxcs no OUCYUNIUHe

IIpumep TecTOBBIX 32IaHUI MO TUCHUTIINHE

1. Bxoanoii Tect (YK-4):

Iesb: npoBepKa 0CTATOYHBIX 3HAHUIA.

1) Russia has a lot of rivers, for example, ... Volga.

a) an b) the c)a d)-—

2) Adults have thirty-two ... .

a) tooths b) teeth c) tooth d) teeths

3) Boys are usually ... than girls.

a. tall as b. taller as c. taller d. tallest
4) If two cviis choose the....... .

a) less b) little c) least d) small

5)About 90 percent of Russian students ..... at public schools, which are supported by state and
local taxes.

a) have studied b) are studying

¢) studies d) are studied
6) I know you........ an English lesson now.
a) take b) will take c) taking d) are taking

7) When 1 arrived at the airport the plane......... .
a) had already landed b) already landed
c) has already landed d) was already landed

8) The teacher asked the student.......... .
a) not to smoke b) do not smoke
¢) not smoke d) not smoking
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9) The book..............last year.
a) is published b) was published

e) have been published d) published

10) Scientists....... this antibiotic in 1965.

a) have discovered  b) had discovered

c) were discovered  d) discovered

2. Uroroseiii Tect (YK-4)

I. ConocTaBbTe aHIVIMHCKHUE U PYCCKUE DKBUBAJICHTHI:

1. 1. JIenoBoe MUCHMO;

2.) 3akmrounTenbHas Gpa3a BEKIMBOCTH,

3.) Aapec oTnpaBuTENS;
4.) lllanka nucbma;

5.) IlpusercTBue;

2. 1.) msa u agpec nmostyqarens;
2.) COmoKUpOBaHHBIN CTHIIB;
3.) Yka3zaHue Ha TeMy MMHCHhMa;
4.) Iloanuce;

5.) Yka3zanue Ha pacChUIKY KOIUI;

3. 1.) JoMmKHOCTh OTIIPAaBUTEIIS;
2.) [Ipunoxenue;
3.) Ums otnpaBurens;
4.) CTpyKTypa nuchma;

5.) OCHOBHOM TEKCT;

3. KourpoJuabnbie padotsl (YK-4):

a.) Complimentary close;

b.) Letterhead,
c.) Formal business letter;
d.) Greeting;

¢.) Writer’s address;

a.) Subject heading;

b.) Signature;

c.) Reader’s name and address;
d.) Carbon copy (c/c);

e.) Block style;

a.) Writer’s name;
b.) Layout;

c.) Writer’s title
d.) Enclosure;

e.) Body;

1.) 3apanust Ha ycTaHOBJICHHE NPAaBUJIbHOM MOC/1€10BaTEeIbLHOCTH:

I. PacnoJioxuTte npeasoKeHusi B NPaBUJIbHOM NOPSIAKE, YTOOBI MOJTYYHIICS

CBSI3HBIN TEKCT.

We constantly extend our business and we look for new partners in other countries.

1) We’d like to inform you that the service life of our equipment was increased and prices
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were reduced.

2) If you are interested in our products, I can give you some advertising materials to let your
known the main characteristics of our products.

3) Besides we can easily adapt our equipment to our customer’s needs.

4) This experience enables us to provide advanced technology and efficient service.

5) Today our prices are sensible and competitive.

I1. PacnoJio:xxure npeaioxkeHus1 B IPABWIbHOM NMOPSAKe, YTOObI MOJYYHJICH
CBSI3HBIN

TeKCT.

Our company produces electrical instruments

1) As our prices are competitive enough we have regular customers.

2) The introduction of advanced technologies enables to us increase the service life, which
is 10 years in case of proper maintenance.

3) I have got some advertising materials with me, so you will be able to study the main
characteristics of our products.

4) Besides you can pay with an irrevocable letter of credit which you can open with any
Russian bank.

5) We accept cash and bank transfer.

2.) 3ajaHusa Ha JONMOJIHEHHE.

L. JlonoJiHuTEe TEeKCT NOAXOASAIIHUMH N0 CMBICTY JIEKCHYEeCKUMHU eIuHNIAaMHU, (elements,
targets, distribution, promotion).

Marketing is the ... of goods and services from a producer to a consumer to meet the
requirements customers and to achieve company.... Marketing Department, Sales Department
and Advertising agency are responsible for the market strategy of our company. One of the most
important ... of marketing formula is placing. Placing means a channel of distribution. The main
channel of ... includes a producer, a wholesaler, a retailer and a consumer. The recently research
determined our new target audience- small business representatives.

1))
II. JlomosiHUTE TEKCT MOAXOASIIIMMU IO CMBICJIY JIeKCHYeCKUMH equHunamu (advertise,
popular, media, manager):
I work for an advertising agency. There are 2 kids of advertising: advertising in mass ... and

outside advertising. Outside advertising is very ... now, it is one of the most rapidly growing
market sections. Many companies ... their goods on bell boards, roads banner (banner, hanging
across streets) and on the vehicles. While advertising goods we take into consideration such
points as packing and design. As for as I’'m an advertising ... I’'m responsible for preparing
advertisements and place them in the most effective mass media.
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3.) 3agaHus ¢ pa3BepHYTHIM OTBETOM.

L. What are your career goals? What skills do you expect to gain from studying at a
business school and how will they contribute to your professional career? IIpumep
OTBeTa:

My short-term goal is to lead a team, furthering success in the particular area. My long-term goal
includes extending the company’s reach into surrounding cities, and eventually beyond national
barriers, becoming a global marketing manager.

I expect to gain skills and experiences from a business school that will propel my short and long-
term goals. I hope to develop an experiential and diverse learning experience and have the
opportunity to interact with different groups of people to learn from their business insights and
endeavours. | seek the tools and resources needed to further engage in my marketing knowledge,
perform professional strategic analyses, and re-evaluate my past work experiences. I look
forward to taking courses from the professors of the school, who have published some significant
research | also look forward to taking the unique classes taught in this school, enriching my
business skills in that area.

II. Standing Out in a Crowded Market: How Company X Increased Sales with Innovative
Marketing Strategies.
IIpumep orBera:

In today's highly competitive business environment, it's essential for companies to have effective
marketing strategies that can help increase sales and generate revenue. In this case study, we will
examine how Company X, a leading retailer, was able to increase their sales through an
innovative marketing approach.

Company X was facing tough competition from other retailers in the market. They needed to find
a way to differentiate themselves and attract more customers. They decided to focus on their
customer experience by offering personalized recommendations, exclusive discounts, and
rewards programs. They also implemented a multi-channel marketing approach that utilized
social media, email marketing, and targeted advertising.

4. TeMbl JOKJIAT0B U NPe3eHTANMNM:

1) Holidays in Different Countries;

2) Leisure Activities;

3) Bases of Museum Business;

4) Problems in Social and Cultural Companies;
5) Table Manners in Business;

6) My favourite Country;

7) Hotels and Business Centres;
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8) World Libraries and Museums;
9) Innovations;

10) Your Product Advertising;
11) Kinds of Companies;

12) Internet Communication.

5. YcTHbBIE TeMbl AJI51 TEKYLIEro KOHTPOJISl M IK3aMeHa:
Cemectp 2

Careers
Companies
Selling

Great Ideas
Stress
Entertaining
New Business
Marketing

. Planning

10. Managing People
11. Conflict

12. Products

XA B W=

7. VUEBHO-METOJIMYECKOE W WH®OPMAIIMOHHOE OBECIEYEHWE
TV CHATIIAHBI

7.1 Chnucox auTepaTypbl 1 HCTOYHUKOB

OcHoBHas1 InTEpaTypa

1. boranxkuit U.C. buznec-kypc aHMIMHCKOTO sA3bIKa. - M., 2006.

2. KypsieBa, P. . Aurnuiickuii si3bik. JIekcuko-rpaMMaTuueckoe rmocodue B 2 4. Yactsp 2:
yaeOHoe mocoOue /utst mpukinaanoro 6akanaspuara/ Kypsesa P. U. - 8-e u3zn. ; ucnp. u gom. -
Mockga : FOpaiit, 2020. - 254 c. - (bakanasp. IIpuknannoii kypc). - ISBN 978-5-534-08706-2

JlonoJHUTEIbHAA JINTEPaTypa

1.Cotton D, Falvey D., Kent S., Elementary Market Leader. Business English Course Book, 3™
Edition: Pearson Education Limited, 2016. —p.176

2.Cotton D, Falvey D., Kent S., Pre-intermediate Market Leader. Business English Course Book,
3" Edition: Pearson Education Limited, 2016. — p.176
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3. Cotton D, Falvey D., Kent S., Intermediate Market Leader. Business English Course Book,
New Edition: Pearson Education Limited, 2009. — p.176

7.2. Ilepeuens pecypcos uHghopmayuoHHo-meneKOMMYHUKAUUOHHOU cemu «Anmepuem).

Hoctyn B ObC:

000 «dnekTpoHHOe H31aTenbecTBO FOPAMTY.

00O «M3narenbctBO JIaHbY.

000 «Kommnanus At [Tu Ap Menuay.

00O «llenTpanbhblit KomutekTop 6ubmmorek «bBUBKOM».

8. METOJUYECKHUE VYKA3AHHMSI 1O OCBOEHHMIO JUCLUILIMHBI
(MOJLY.JIST)

8.1. [li1aHbI NPAKTHYECKUX 3AHATHH

Tewma 1. Careers (6 u).

1. YopaxxneHus Ha oTpabOTKy JIeKCcHKH «Career moves»
2. Pabora c Texkcrom «Be aware of your online image»
3. BeinosiHeHUE ypaKHEHHU IO TPaMMAaTHKE;

4. 3apanus o ayaupoBanuio «Changing jobsy.

5. 3ajmanus Ha OTPAOOTKY HaBBIKOB TOBOPECHHUS

Tema 2. Describing Companies (6 4).

1. YnpaxHenus Ha oTpaboTKy Jiekcuku «Describing companiesy
2. Pabota ¢ Tekcrom «Two different organization»

3. BeinosiHeHUE yIpa)KHEHHU IO TPaMMAaTHKE;

4. 3aganus 1o ayaupoBaHuIo «A successful company».

5. 3aganus Ha OTPabOTKY HaBBIKOB TOBOPEHUS

Tewma 3. Selling (6 1).

1. Yopaxxnenus Ha otpaboTky nekcuku «Making sales»
2. Pabota ¢ rekcrom «Sales skills»

3. BeinojHeHNe ynpaXxHEHUH 110 TpaMMaTHKE;

4. 3amanus o ayaupoBanuto «Selling on TV».
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5. 3aganus Ha OTPabOTKY HAaBBIKOB TOBOPEHUS

Tema 4. Great Ideas (6 1).

1. IIpe3enTars.

2. YopaxkHeHus Ha 0TpaboTKy jekcuku «Verb and noun combinationsy
3. Pabora c Tekctom «Three great ideas»

4. BbINIOJTHEHNE YIIPAKHEHUH 110 TPAaMMATHKE;

5. 3apanus no ayauposanuto «Great business ideasy.

6. 3aanns Ha OTPAOOTKY HaBBIKOB TOBOPECHHS

Tema 5. Stress (6 u).

1. YopaxHeHus Ha oTpabOTKy JieKcuKU «Stress in the workplace»
2. Pabora c TekctoM «Business owners feeling stressed »

3. BeinojHeHNe ynpaXxHEHUH 110 TpaMMaTHKE;

4. 3aganus o ayaupoBanuto «Dealing with stress».

5. 3aganus Ha OTPabOTKY HAaBBIKOB TOBOPEHUS

Tema 6. Entertaining (6 1)

1. Yopaxxnenus Ha otpaboTky jekcuku «Eating and drinkingy
2. Pabora c Tekcrom «Corporate entertainmenty

3. BeinonHeHue ynpaXxHEHHH 110 TpaMMaTHKE;

4. 3apanud no ayaupoBanuto «Corporate eventsy.

5. 3ajmanus Ha OTPAOOTKY HaBBIKOB TOBOPECHHUS

Tema 7. New Business (4 1).

1. IlpesenTarms.

2. YopaxxHeHus Ha 0TpabOTKy Jekcuku «Economic terms»
3. Pabora ¢ TekcToM «New business ideasy

4. BollloJIHEHNE YIIPa)KHEHNUH 110 TPAMMATHUKE;

5. 3amanus no ayaupoBaHuio «New businessy.

6. 3ajanns Ha OTPAOOTKY HaBBIKOB TOBOPECHHS
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Tema 8. Marketing (6 1).

1. Yopaxxnenus Ha oTpaboTKy Jekcuku « Work patnerships»
2. Pabota ¢ Tekcrom «Adidas and the Chinese market»

3. BeinojHeHNe ynpaXxHEHUH 110 TpaMMaTHKE;

4. 3apanus o aynupoBanuio «Marketing pharmaceuticalsy.

5. 3ajmanus Ha OTPAOOTKY HaBBIKOB TOBOPECHHUS

Tema 9. Planning (4 u).

1. YopaxHenus Ha oTpaboTKy Jekcuku «Marking plansy

2. Pabota ¢ rekcrom «To plan or not to plan»

3. BeinosiHeHUE ypa)KHEHHU IO TPaMMAaTHKE;

4. 3apanus o aynupoBanuio «How important is planning? ».

5. 3aganus Ha OTPabOTKY HaBBIKOB TOBOPEHUS

Tema 10. Managing People (4 u).

1. Ilpe3enranus.

2. YnpaxHeHus Ha 0TpadoTKy Jiekcukn «Verbs and prepositionsy
3. Pabora c Tekctom «Management and motivation»

4. BbINIOJTHEHNE YIPAKHEHUH 110 TPAaMMATHKE;

5. 3aganus no ayauposanuio «Managing peopley.

6. 3aganus Ha OTPabOTKY HAaBBIKOB TOBOPEHHUS

Tema 11. Conflict (4 1).

1. Yopaxuenus Ha oTpaboTKy Jekcuku «Word-building»
2. Pabota ¢ Tekctom «Conflict management

3. BelnonHeHNe ynpaXxHEHUH 110 TpaMMaTHKE;

4. 3aganus o ayaupoBaHuto «Resolving disputesy».

5. 3aganus Ha OTPabOTKY HaBBIKOB TOBOPEHUS

Tema 12. Products (6 1)
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1. Ynpaxxnenus Ha oTpaboTKy Jekcuku «Describing products»
2. Pabora c Tekcrom «Launching new productsy

3. BeInoaHeHNe ynpaXxHEHUH 110 TpaMMaTHKE;

4. 3amanus o ayaupoBanuto «Favorite productsy.

5. 3aganus Ha OTPAOOTKY HABBIKOB TOBOPEHHUS.

Cnucoxk nurepaTypsl:

1. boranxkuit U.C. buznec-kypc aHMIMHCKOTO sA3bIKa. - M., 2006.

2.Cotton D, Falvey D., Kent S., Elementary Market Leader. Business English Course Book, 3™
Edition: Pearson Education Limited, 2016. — p.176

3.Cotton D, Falvey D., Kent S., Pre-intermediate Market Leader. Business English Course Book,
3" Edition: Pearson Education Limited, 2016. — p.176

4. Cotton D, Falvey D., Kent S., Intermediate Market Leader. Business English Course Book,
New Edition: Pearson Education Limited, 2009. — p.176

8.2. MeToan4yeckne peKOMEHIAIMU K CAMOCTOSATE/IbHOM padoTe CTY1eHTOB

CamocrosrenbHas pabota cTyaeHToB 1o aucuumuinie «lIpodeccuonanbHoe obmeHne Ha
MHOCTPAaHHOM 53bIKe» OO0ecleYnBaeT 3aKpeljieHHue 3HAHWM, MOJIYYEHHBIX CTyJIEHTaMU B
npoliecce 3aHATUI MOJIYTPYIIIOBOrO THIMA; (POPMHUPOBAHNE HABBIKOB PA0OTHI C yuyeOHHKAMU U
y4eOHBIMHU TTOCOOUSIMH, HH(POPMAIIMOHHBIMU pecypcamu HTepHET.

B mporecce BBIMONHEHUSI CAMOCTOSITEIFHOW PaOOTHI CTYIEHT OBJIAAEBACT YMECHHUSIMH U
HaBBIKAMH Pa0OTBI C TEKCTaMH, TMOWCKAa M mepepadoTku wuHbopmaruu u T.0. Dopmbl
CaMOCTOSITENIbHON PabOTHI:

[TonroroBka K MpakTUYECKOMY 3aHSTHIO;

[ToaroToBka k mpe3eHTaIuu (COOOIICHHE, TOKIAN);

[ToaroToBKa K TECTHPOBAHUIO, KOHTPOJILHOM paboTe;

[ToaroToBKa MHIMBHUIYATFHON HHTEPIIPETAIIMN TEKCTA (YCTHOM, TUCHbMEHHOM ).

Ilenpto caMOCTOSITENBHON DPAOOTHI SIBJIAIOTCSA JONOJHUTEIbHBIE 3aHATHS CTYIEHTOB,
YTOOBl «3HAaTh, yYMETh W BIAJETh» MaTEPUAIOM B paMKax (OPMHPOBAHUS U Pa3BUTHS
YHHMBEPCAIbHBIX KOMMYHUKATUBHBIX KOMIIETEHIIMM U1 TocTHKeHus pe3ynbTatoB OITOII.

Tekymias arrectanus Ha 3aHATHAX OCYLIECTBISETCS B JOPME YCTHBIX OTBETOB, a TAKKE -
UTOTOBBIX IIPOBEPOUYHBIX PaloT.

[IpoGnemaruzanusi ©3ydaeMoro Marepuaia O3Ha4yaeT MCIOJb30BaHUE 3BPUCTHUUECKHUX U
JTUAIOTMYECKUX TPUEMOB, CTUMYIUPYIOLUIUX Yy CTYACHTOB CTPEMJICHHE HAWTH apryMEeHTHI IJis
OTCTaMBaHUs CBOEU TOUKH 3PEHUS, a TAKKE UHTEPAKTUBHBIX TEXHOJIOTHUH.

[ToaroroBka K MPAaKTHUECKOMY 3aHATHUIO BKIIOUaeT B ceOst paboOTy Haa JOMAIIHUM
3a/laHueM, KOTOpOe MOXKET OBITh 33/IaHO B YCTHOU M mUchbMeHHOW (opmax. K ycTHoi dhopme
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OTHOCSITCS WHAMBUIyaJIbHOM MWHTEpIpeTalud TeKcTa U Jpamaru3anus amanoron. K
NUCbMEHHOW ¢opMe - TMOArOTOBKA K IMpe3eHTanuu (CooOIeHne, MOKIaa); MOATOTOBKA K
TECTUPOBAHUIO, KOHTPOJIILHOM paboTe.

[enpro apamaTuzanuu auanora (OJWIOTa) U WHAUBUAYATBHOW WHTEPIPETAIIMH TEKCTa
(mepeckaza) sBISETCS pPa3BUTHE YMEHMsI HM3BJICKaTh pa3audyHyl0 HHGOpMaIuioo (OCHOBHYIO,
noApoOHYI0) W3 TeKCTa JUisl Tepefadd B YCTHOM WM TMHCHbMEHHOM BHIE (pa3BUTHE
MOHOJIOTMYECKOH, TUaJOrM4e€CKON YCTHOM M MICBMEHHOU peun).

[Ipu cocraBneHun auasnora (IOJHMIIOTA), MEpecKa3a CO3/MaeTcs COOCTBEHHAs TEKCTOBAs
BCpCUA, OAHAKO OYCHb BAXHO HCIOJb30BATb HMCHHO TOT JIEKCUYECKUI U I‘paMMaTI/I‘ICCKHﬁ
COCTaB pe4M, KOTOPBIA COJEPKUTCS B OpUTHHAIE. DTO CIIOCOOCTBYET PACHIMPEHHUIO CIOBAPHOTO
3araca, MOoCKOJIbKY CJIOBA U BBIPAXKCHUS JISI aKTUBHOI'O UCIIOJIB30BAHUA 3alIOMHUHAIOTCA TOJIBKO
B KOHTeKcTe. Takxke >KenarenbHO B 3aKIIOYCHUHM BBICKA3aTh CBOE JIMYHOE MHEHHE O
paccka3aHHBIX (aKTax WM MpoOJIeMax.

8.3. MeToanueckue peKOMEHJAUMH IO MOATOTOBKE MUCbMEHHBIX PadoT (KOHTPOJIbHBIX,
CO00IIeHHU, T0KJIAI0B U T.II.)

Coobmenne — 3To HeOOIBIION oK (MPOAOIKUTEIBHOCTBIO 3-5 MUH.) Ha KaKyrO-JIM00
TeMy, HHGpOpMaIus O KakoM-TnO0o coObiTuu. llenpio cooOmieHus SBISETCS pacHIMpEeHUE
CIIOBapHOrO 3amaca, OTpa0OTKa CTUJIUCTHKH pe4Yd [0 H3y4yaeMOW JIeKCMYEeCKOW WIn
IrpaMMaTH4ECKOHN TEME.

Joknan (mpe3eHTanus) — pacuimpeHHoe ycTHoe coobmienue (10-15 muH.), HA OCHOBE
COBOKYITHOCTH paHee M3BECTHOM MH(OPMALUU MO ONPEAEICHHON TeMe, COOpaHHON U3 Pa3HbBIX
ayTeHTUYHBIX UCTOYHHUKOB (KHUTH, )KypHaJbl, IHTEpHET-UCTOUHUKH, IIp.)

Ilenp foKJIaZa COCTOUT B TOM, YTOOBI MpPEICTaBUTH HOBYIO HH(MOPMAIMIO IO
OIpENICIEHHOW TeMe, KOTopas TpeOyeT OCMBICIEHUS, JOIMYHOCTH M SICHOCTH HM3JI0XKEHUS Ha
MHOCTPAaHHOM $3bIKE, pacIIMpsET JIEKCUUYECKUIU 3alac CTYAEHTAa, Pa3BUBACT HABBIKM YTEHUS,
IMCbMa U TOBOPEHUS, a TaK)Ke MYOJIMYHBIX BBICTYIUIEHUH. [loKIaa TOKEH PacKphITh 3aJaHHYIO
TEMy IOJIHO, TpPaMMAaTHYECKH M  CTWJIMCTHUYECKM TIPaMOTHO, C  HCIIOJIb30BaHUEM
COOTBETCTBYIOIICH OOMICA3BIKOBOM WM MPO(ECCHOHATHHON JIEKCHKA W TPaMMaTHYECKHX
CTPYKTYp, PEIEBAaHTHBIX 1aHHOH rpynie.

KonTponbHbIit TeCcT, KOHTPOJbHAs paboTa UMEIOT LENbI0 TEKYLIIHH WM MPOMEKYTOUHBIN
KOHTpPOJIb YPOBHSI BIaJE€HUS CTYIAEHTAMH HM3YUYEHHOH JIEKCHMKH, IPaMMaTUYECKUX CTPYKTYp U
IIPABUIL

9. IlepeyeHb MH(OPMALMOHHBIX TEXHOJIOTHH, HCIOJb3yeMbIX NPH OCYLIECTBJEHHUU
0o0pa30BaTeJbLHOI0 MpoLecca MO IUCHUILVIMHE (MOAYJIK), BKJIKYAs IepeYeHb
NMPOrpaMMHOI0 ofecneyeHuss M HHGPOPMAIMOHHBIX CHPABOYHBIX CHCTeM (NpH
He00X0IMMOCTH).

[Tox unpopmaroHHON 00pa30BaTEIbHON TEXHOJIOTUEH MOHUMAETCS MPOIecC 00yUeHUs
C HCIOJIB30BAHUEM KOMIBIOTEPHBIX TEXHOJIOTHH, TO €CTh 3TO MPOLECC MOATOTOBKU U Iepeaun
uHpopMaluu 00ydaloIIeMyCs, CPEICTBOM OCYIIECTBICHUS KOTOPBIX SIBISETCS KOMIIBIOTED
(OCHALICHHBIM IIUPOKUM CHEKTPOM CTaHJAPTHBIX MPOTPAMMHBIX IPOJYKTOB Pa3HOTO
HaszHaueHus (Word, Excel, Power Point u apyrue), uMmeromuii 10cTyn K aBTOMaTU3MPOBAHHBIM
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CUCTEeMaM  yMpaBleHUs, HMHPOPMAIIMOHHO-TIOUCKOBBIM CHUCTEMaM, K HH(OpMalMOHHO-
TEJICKOMMYHUKAIITMOHHOU ceTh «HTEepHETY).

[Ipy  wW3y4yeHMH  JUCHMIUIMHBI  OOy4YalOIIMMHUCS  HCHOJB3YIOTCA  CIENyIOIue
UH(POPMALIMOHHbIE TEXHOJIOTUH:

1) «py4Has» nHOOPMAIIMOHHAS TEXHOJIOTHS, HHCTPYMEHTApUH KOTOPOH COCTABIISIOT: KapaH Ialll,
pyuka, kHura. OCHOBHAs IIeJIb TEXHOJOTHH - MPEICTAaBICHHE OOydJaronmMcs WH(QOpMaIWH B
pykonucHOi ¢dopme (B YACTHOCTH HAIMCaHWE KOHCIIEKTOB) C IEJBI0 €€ CHUCTEMaTH3allud M
aHamm3a (B YaCTHOCTH, INPH HAIMCAHWM KOHCIIEKTa OOYYaIONIMICS BBIIEISIET OCHOBHBIC
MOMEHTBI COICP)KaHUs TIPOYUTAHHOTO, YCIIBIIIAHHOTO, IETAaeT BHIBOIBI, 0000IICHN);

2) «koMIbIOTepHas» WH(POPMALMOHHAS TEXHOJIOTUS, MHCTPYMEHTApHH KOTOPOW COCTaBIseT
KOMIIBIOTEP, OCHAILEHHBIA IMUPOKUM CIIEKTPOM CTAHJAPTHBIX IMPOrPAMMHBIX IPOLYKTOB
pasHoro wHaszHaueHuss (Word, Excel, Power Point u npyrue), wumerommii gocTym K
ABTOMATH3UPOBAHHBIM CHCTEMaM YIIPaBJICHUS, WH(POPMAIMOHHO-TIONCKOBBIM CHCTEMaM, K
UH(POPMAIIMOHHO-TEIICKOMMYHUKAIIMOHHON ceTh «V/HTepHeT». OCHOBHAs IeNIb TEXHOJOTHU -
dopmupoBaHHe OOYyYAIOMIMMCS C WCIIOJB30BAaHUEM HMHCTPYMEHTApUs «KOMITBIOTEPHOI»
UH(POPMALIMOHHOM TEXHOJIOTUH CO/IEPKATEIbHON CTOPOHBI HH(POPMAIIUH U €€ aHAIIU3.

IIpu ocymecTBieHMH 00pa30BaTENLHOrO MpoIecca MO IUCIHUILUIMHE HCIOIb3YIOTCS
clleAyroye NHPOpMaLMOHHbIE 00pa30BaTENIbHbIE TEXHOJIOTHHU:

-ayJIMOBU3yaJIbHOE TMpPEACTaBICHUE OOYy4alOUIMMCS C TOMOIIBI0O KOMIIbIOTEpa COJIEep’KaHus
OTJICTBHBIX TEM AWCIUILTUHBI HA 3aHATHUSX;

-IpeloCTaBieHUE OO0ydJalIMMCs JIOCTynma K ydeOHOMYy TIUlaHy, pabodeil mporpamme
JUCIHUIUIMHBL B AJIGKTPOHHOH (opMe, K dIIEKTPOHHO-OMOIMOTEYHON CHUCTEME HHCTUTYTA,
coJepxaiieil yueOHO-METOIUYECKHE MaTepuaibl IO JUCHUIUIMHE B 3JIEKTPOHHOU (opme,
K MH(OPMALIMOHHBIM CIPAaBOYHBIM CHCTEMaM, KOTOPBIE MCIIONB3YETCS TPU OCYLIECTBICHUU
00pa3oBaTeNLHOTO MpoIlecca M0 TUCIMILIMHE, TOCPEACTBOM 3JIEKTPOHHOW HH(POPMALMOHHO-
o0pa3oBaTeNbHONW Cpelbl MHCTUTYTa W3 JIIOOOW TOUYKM, B KOTOPOH HMeEeTcss MAOCTYH K
H(}OpPMaLMOHHO-TEIEKOMM YHUKAIIMOHHOM ceTn «IHTepHEeT»;

-pukcamus xoma oOpa3oBaTeNbHOrO Tpolecca MO AWCIHUIUIMHE IMOCPEACTBOM 3JIEKTPOHHOM
UH(POPMALIMOHHO-00pa30BaTENbHOM CpeIbl HHCTUTYTA,;

-popMUpOBaHUE DIIEKTPOHHOTO TOPTHOIUO OOYHYAIOMIErocs MO TUCIUIUIMHE TOCPEICTBOM
AJIEKTPOHHON MHPOPMALIMOHHO-00Pa30BaTEIBHOM CPEbl HHCTUTYTA.

[Ipu ocymiecTBiaeHnrn 00pa30BaTENbHOTO Mpolecca MO TUCHUIIMHE UCIOIB3YETCs CIeyIoliee
JHMIIEH3UOHHOE MPOrpaMMHOE 0OecIieueHue:

Word, Excel, Power Point;
Adobe Photoshop;

Adobe Premiere;

Power DVD;

Media Player Classic.
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[Ipu ocymecTBiIeHHH 00pa30BaTEIBHOTO Tpolecca IO JUCIHUIUITHHE HCHOIb3YeTCs
crenyroomas WH(GOPMAIMOHHAS CIpPaBOYHAS CHUCTEMA: SJIEKTPOHHO-OMONMOTEYHas cucremMa
elibrary.

10. Onucanme MaTepHAJIbHO-TEXHHMYECKOH 0a3bl, He00XOAUMOH /ISl OCYIIeCTBJIEHUS
00pa3oBaTeILHOIO NMPoIecca Mo JUCHHUILINHE.

VYuebuble 3ansaTHa 1o guctuiuinHe «lIpodeccronanbHoe oOIeHHE HAa HMHOCTPAHHOM
S3BIKE» TPOBOISATCS B OOOPYAOBAaHHBIX Ui 3TOro Kiaccax.  Mmeercss OCHaICHHBIHA
NEPCOHATBHBIMH KOMITbIOTEPaMH, UMEIOIIUMHU BBIXO/T B MH(POPMAIIMOHHO-
TEJIEKOMMYHHUKAIIMOHHYI0 ceTb «VHTepHeT», NMpUHTEpaMH, CKaHepaMH; CTCH[bl, HarJIsIHbIC
MOCOOHs, TEXHUYECKHE CPEICTBA OOYUCHHUS H TIP.

HanmMenoBanne 000pyI0BaHHBIX y4eOHBIX KAOMHETOB, 00OBEKTOB
JUTSI IPOBE/ICHUS TIPAKTHUECKUX 3aHATHI C TIEPEYHEM OCHOBHOTO
000pyI0BaHUS U IPOTPAMMHOTO 00€CTICUCHUS

Bun yaeOHBIX 3aHATHIA
10 TACIUILINHE

3aHATHUS TPYIIIOBOTO Aynuropuu, OCHalIEHHbBIE POEKIIMOHHBIM 000py/1I0BaHUEM
THIIA
CamocrosiTenbHas YueOHbBI KOMIBIOTEPHBIN IIEHTP

aboTa CTyIEHTOB
P Y YueOHas 1 HayuyHass OMOJIMOTEKH

11. OolecneyeHue 00pa3oBaTeJLHOIO I@pomecca sl JHI € OIPAaHMYECHHBIMH
BO3MO’KHOCTSIMH 30POBbSI 1 HHBAJIU/I0B (ITPU HAJIMYHH)

B xome peanmmsanuy IUCLMIUIMHBL HUCIOJIB3YIOTCS CIEAYIOIIME JONOIHUTENIBHBIE METO/BI
00y4YeHHsI, TEKYIIEr0 KOHTPOJIS YCIIEBAEMOCTH U MPOMEXKYTOYHOM aTTecTaly 00y4Jaromuxcs B
3aBUCUMOCTH OT UX MHAUBHUIYaTbHBIX OCOOEHHOCTEMN:

o JUIS CHETIbIX U Ca00BUISIINX:
- Jeknuu o(QOopMIIIIOTCS B BHUAE DJIEKTPOHHOTO JOKYMEHTA, JOCTYIHOTO C IOMOIIBIO
KOMIIBIOTEPA CO CTIEUAIN3UPOBAHHBIM POTPAMMHBIM 00€CIICUeHHEM;

- IMCBbMCHHBIC 3a/JaHH BBIMTOJIHAIOTCA HAa KOMIIBIOTEPE CO CIICHHAIIN3UPOBAHHBIM ITPOTPaMMHBIM
O6CCHe‘IeHI/IeM, HJIK MOT'YT OBITh 3aMCHEHBI YCTHBIM OTBCTOM;

- obecrieunBaeTCs MHAUBHUIyalIbHOE paBHOMEpHOE ocBerieHne He meree 300 Jrokc;

- JUIsS  BBITIONHEHHWS 3aJaHus TpH HEOOXOTUMOCTH TPEJOCTABISETCS YBEIHMYMBAIOIICE
YCTPOMCTBO; BO3MOXKHO TaKKe UCIIOJIb30BAHUE COOCTBEHHBIX YBETUUMBAIOIINX YCTPOUCTB;

- IUCbMEHHBIE 3aJaHHsI OPOPMIISIOTCS YBEIIMYSHHBIM HIPUPTOM;

- 9K3aMEH M 3a4€T MPOBOJATCA B YCTHOM (hOopMe WM BBIMOJHAIOTCS B MUCBMEHHOM (Gopme Ha
KOMIIBIOTEPE.
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o JUTSL TITYXUX ¥ CITA0OCTBIIIAIINX ;
- Jexuud OQOPMISIFOTCS. B BHJAE OJIGKTPOHHOTO JOKYMEHTa, JM0O TMPeIOoCTaBIIICTCS
3BYKOYCHUJIMBAIOIAs annapaTypa HHAUBUAYAIbHOTO TOJIb30BaHUS;

- IMCbMCHHBIC 3a/IaHH BBITIOJIHAOTCA HA KOMIIBKOTCPC B IMMChbMEHHOM (bopMe;

- 9K3aMeH U 3a4€T MPOBOSATCS B MUCHbMEHHON (JOpME Ha KOMITBIOTEpPE; BO3MOKHO MPOBEICHHUE B
dbopMme TecTUpoBaHHS.

o JUISL JIUL] C HapYIIEHUSIMH OIIOPHO-JIBUTATEILHOTO alapara:
- Jeknuu o(QOopMIIIOTCS B BHUAE DJIEKTPOHHOTO JOKYMEHTA, JOCTYIHOTO C IOMOIIBIO
KOMIIBIOTEpA CO CTIEHUAIN3UPOBAHHBIM MPOTPAMMHBIM 00€CIICUEHUEM;

- MACbMCHHBIE 3aIaHMsI BBIMIOTHIIOTCS Ha KOMIIBIOTEPE CO CIIEIHATH3UPOBAHHBIM IIPOTPAMMHBIM
oOecreucHuEM;

- 9K3aMEH M 3a4éT MPOBOJATCA B YCTHOM (hOopMe WM BBIMOJHAIOTCS B MUCBMEHHON (Gopme Ha
KOMIIBIOTEPE.

[Tpu HE06XOAUMOCTH MPEeTyCMaTPUBAETCS YBEIIMUCHUE BPEMEHH IS TOJITOTOBKH OTBETA.

[Iponienypa npoBeaeHHUsI MPOMEXKYTOUHOM aTTecTalluy Ui OOy4YaroIIUXCs YCTaHABIMBACTCS C
y4€TOM MX MHIMBUAYAJIBHBIX MCUXO(U3NYECKUX OCOOeHHOCTeH. [IpoMexyTodHas aTTecTarus
MOJKET IIPOBOAMTHCS B HECKOIBKO JTAIOB.

[Ipu mnpoBeneHWH NPOLEAYPHl OLIEHUBAHUS pPE3YyJIbTATOB OOYYEHHs IpeaycMaTpuUBaeTcCs
UCIIOJIb30BAaHNE TEXHUYECKUX CPEACTB, HEOOXOIUMBIX B CBA3M C WHIUBUIYaIbHBIMU
OCOOCHHOCTSIMU 00YYalOIIMUXCS. DTU CpPeACTBa MOTYT OBbITh MPENOCTABIEHBI YHUBEPCUTETOM,
WJIH MOTYT HCIIOJIB30BAThCsI COOCTBEHHBIE TEXHUYECKHE CPEICTBA.

[IpoBenenue mporeaypsl OICHUBAHUS PE3YIbTaTOB OOYUEHHUS OIMYCKAETCS C MCIOJIb30BaHUEM
JTUCTAaHIIMOHHBIX 00Pa30BaTEIbHBIX TEXHOIOTHH.

ObecneunBaeTcss AOCTYN K HMH(OpPMAIMOHHBIM M OuOIMOrpadguueckuM pecypcam B CETH
WuTtepHer g kaxzaoro oOywaromierocss B (opmax, aJalTUPOBAHHBIX K OTPaHWYCHUSM HX
3JI0pOBbsI U BOCIIPUATHS HHPOPMALIUH:

o JJ1s1 CIICTIBIX U CJ'IaGOBI/I,Z[SIH_II/IXI
- B IeYaTHOU (popMe yBEITMYCHHBIM MIPUPTOM;

- B (hopMe 3JIEKTPOHHOTO IOKYMEHTA;
- B (hopme ayanodaiina.

o IUTSL TITYXHUX ¥ CI1a00CTBIIIAIIHX
- B Ie4aTtHou popme;

- B (hopMe 3JEKTPOHHOTO JOKYMEHTA.

o 1Tt 00YYArOIIUXCS C HAPYIICHUSIMU ONIOPHO-/IBUTATEIBHOTO aIlapara:
- B IeyaTHou popme;

- B (hopMe 3JEKTPOHHOTO JOKYMEHTA;

- B (hopme ayanodaiina.
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Y4eOHbIe ayAUTOPHH JIJIS BCEX BUJIOB KOHTAKTHON M CAMOCTOSITEIILHOM paOOThI, HaAydHast
OnbnmoTeka W WHBIC MOMEIICHUS IJisi OOyYeHUs OCHAIICHBI CHEIHATLHBIM OOOPYIOBAaHHEM U
y4eOHBIMHA MECTaMH ¢ TEXHHYCCKUMH CPEJICTBAMU O0yUCHUS:

o IUIS CJIENIBIX U CITa0OBUAIINX:
- YCTpOICTBOM JuIsl cKaHMpoBaHUs U uTeHus ¢ kamepoil SARA CE;

- nuctuieeM bpaiinsa PAC Mate 20;
- npuHTepoM bpaiinsg EmBraille ViewPlus;

. JUTSL TIIYXUX U CJIA0OCIIBIIIAIIHX
- ABTOMATH3MPOBAaHHBIM pPa0OYUM MECTOM IS JIIOJICH ¢ HapylmIeHHEM ciiyXa |
¢71a00CIIBIIIAIINX;

- aKYCTI/I‘IeCKI/Iﬁ YCUIINUTEIIb U KOJIOHKH,

. 111 00yHaroIUXcs ¢ HAPYIICHUSIMH ONIOPHO-/IBUTaTEIBHOTO allapara:
- IEPEABIKHBIMU, PETYIIMPYEMBIMHU 3proHOMHYecKUMHU napramu CU-1;

- KOMITBIOTEPHOM TEXHUKOM CO CcrielnaIbHbIM IPOrpPaMMHBIM 00€CTIEYEHHEM.
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